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Located in Bloomfield, New Jersey, a tranquil suburban community in the heart of the New 
York City metropolitan area, Bloomfield College is an independent, four-year, liberal arts 
college. Founded in 1868, the College's overall mission is to prepare students to attain aca-
demic, personal, and professional excellence in a multicultural and global society. In pursuit 
of that goal, we strive to be: 
 

 OPEN. We offer a warm and welcoming environment to all students. 

 TRANSFORMATIVE. We provide opportunities for growth through intense engage-
ment with our accomplished staff and with other students. 

 INNOVATIVE. Our progressive teaching methods and new academic programs antici-
pate the demands our students will face in the real world.  

 RIGOROUS. We challenge our students with demanding courses of study to ensure 
they are well-prepared for their chosen careers. 

 PERSONALIZED.  We tailor our academic and professional programs to each student’s 
needs and aspirations. 

BLOOMFIELD COLLEGE 

 

 

Bloomfield College attracts an ethnically and cul-
turally varied student population. Along with 264 
faculty and staff members, our 2,300 undergradu-
ate and graduate students, and the more than 
1,600 students in our international and professional 
programs represent more than 59 nationalities, 
making us the sixth most diverse campus in the 
United States, according to U.S. News & World Re-
port. A natural magnet for immigrants from all over 
the world, the area boasts one of the largest Korean 
communities in the country. Furthermore, the Col-
lege has promoted many educational and cultural 
programs to bring students, scholars, and profes-
sionals to our campus from businesses and educa-
tional institutions throughout Korea.  
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 Intensive ESL Classes (4 skills + Pronunciation Clinic):  

 Culture & Communication : Lost In New York Task-based Learning Activities  

 Site Visits to Companies/Internship Places 

 Workplace Experience/Internship/Training Opportunities  

 Field Trips Ivy League Schools, Washington, D.C. and  Boston (Optional) 

  
 

 

   International Students Majoring in: 

 Autonomy Administration, Biological Science, Biochemistry, Business, Clothing & 
Textiles, Commerce & Trade, Economics,  Communication, Computer Science & 
Engineering, Education (Early Childhood, Elementary, English, Math, Science, Physi-
cal Ed, Music, Art, Special Ed)Food & Nutrition, Information Statistics, Library & In-
formation Science, Marketing and Sales, Mathematics, Microbiology & Molecular 
Biology, Nursing, Public Administration, Social Welfare, Sociology  

 Complete Application 

 A Personal Essay/Statement of Purpose 

 Undergraduate (24 credits or more) GPA: at Least 3.0 on a 4-point scale 

 English Proficiency: TOEIC 750 (Minimum) or Equivalent Proficient Level 

 Two Letters of Recommendation 

 

 

 Application Deadline: October  31, 2018 

 Spring 2019:  January 7, 2019-May 3, 2019 (16 Weeks) 

① ESL Courses /Workshops (4 Weeks) :  January 7, 2019-February 1, 2019 

②  Workplace Experience (12 Weeks):     February 4, 2019-May 3, 2019 

  

 

 

 
 
 

 

 
 
 

 

 
 
 

 
TASK-BASED LEARNING ACTIVITIES 

 

 
 
 

 



 

 
    
 

3 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 1 

SOUTHPOLE® is an American wholesale cloth-

ing company, designer, distributor, licensor and 

marketer based in New York City. The company is 

headquartered in Fort Lee, New Jersey, and The 

Showroom is located on Fashion Ave. New York 

City, NY.   
Founded in 1991, Wicked Fashions, Inc. was established as a whole-

sale company dedicated to providing fashionable and affordable 

apparel to the mid-tier consumer. For nearly twenty years, Wicked 

Fashions, Inc. has become one of the leading apparel companies in 

the fashion marketplace for Young Men, juniors, and Youth over-

seeing every aspect of their clothing brands from product design 

and manufacturing to distribution and promotion. After longstand-

ing success with their flagship streetwear brand, SOUTHPOLE®, 

Wicked Fashions, Inc. also has acquired licensing for footwear, 

loungewear, sleepwear and accessories. In 2008, two new Young 

Men brands were added under Wicked Fashions, Inc. corporate um-

brella-WHITETAG and A. Prodigee. Wicked Fashions, Inc. began in 

1991 when it launched its flagship brand, SOUTHPOLE® in New 

York, the fashion capital of the world. SOUTHPOLE started as a pre-

mium urban brand. With its legendary puffy “bubble” jacket and 

4180 ™ Relaxed Fit denim pants, SOUTHPOLE influenced the begin-

ning of urban fashion in American street culture. Wicked Fashions 

quickly established itself as the leader in translating the looks and 

trends of the premium brands that were popular on the Streets into 

wearable, accessible clothing sought after by a broad swath of 

young men and women. In 2010, the company added a brand line 

labeled WT02® that offered more targeted design viewpoints and captured edgy looks and hip 

details from young urban street wear. Over its more than 25 years’ history, Wicked Fashions has 

been doing business in the United States, Canada, Asia and Europe as an urban fashion designer, 
wholesaler and licensor with thousands of active retailers. 

Head Office  

222 Bridge Plaza South, Fort Lee, NJ 07024 

(201) 242-5900 
 

NYC Showroom  

525 7th Avenue. Suite 1709, New York, NY 10018 

(212) 840-9881  
 

www.wickedfashionsinc.com 

www.southpole-usa.com 

 

INTERNSHIP OFFICE 

Marketing Department 
 

 

ACADEMIC MAJORS  

Clothing & Textiles 

Any Fashion-related Majors 

Business (Marketing)  
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INFINITY DIAGNISTIC LABS is a full-service clinical and an-

atomical pathology laboratory serving the New Jersey ar-

eas and all of their surrounding communities. This lab of-

fers a broad spectrum of clinical services—all designed to 

provide physicians and their patients with the most accu-

rate and diagnostically meaningful results. Infinity Diag-

nostic Labs is fully licensed and accredited in New Jersey 

and Pennsylvania including CLIA, and Medicare/  

Infinity Diagnostics Labs 

370 North Street, Teterboro, NJ 07608 

(973) 528-8070 

www.infinitydiagnosticlabs.com 

 

INTERNSHIP OFFICE 

Infinity Diagnostic labs 
 

 

ACADEMIC MAJORS  

Biological Science 

Biochemistry 

Microbiology & Molecular Biology  

 

Medicaid. Infinity Diagnostic Labs maintain a 100% proficiency rating. The labs performs  a 

wide array of diagnostic testing in house and partner with several reference laboratories for 

any special/exclusive tests. The lab uses only state-of-the-art instrumentation and technology 

throughout the entire testing process. The lab offer multiple options to receive reports includ-

ing EMR, IDL website and bi-lateral interface. Most reports are delivered within 24 hours and 

every client has 24/7 access to their patient reports through our secure network. 
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The Davidson Lab is Stevens Institute of Technol-

ogy's renowned marine research laboratory, 

which operates in two primary areas: marine 

monitoring and forecasting and experimental 

marine hydrodynamics (ship design and evalua-

tion). Davidson Laboratory resilience projects are 

discreet, actionable and designed to change the 

status quo. We solve real-world problems in crit-

ical infrastructure and urban systems in and 

around New York Harbor that attract the best 

minds, internationally, and whose solutions can 

be applied globally. 

INTERNSHIP OFFICE 

Davidson Laboratory  

Stevens Institute of Technology 
 

 

ACADEMIC MAJORS  

Geology and Environmental Science 

Oceanography and Environmental Science 

Environmental Engineering 

 

David Laboratory 

Stevens Institute of Technology 

1 Castle Point Terrace, Hoboken, NJ 07030 

(210) 216-5000 
www.stevens.edu/research-entrepreneurship/ 
research-centers-labs/davidson-laboratory 
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Shake-N-Go Fashion, Inc. designs and manufactures human and synthetic 

hair products. The company manufactures hair extensions, wigs, hairpieces, 

and accessories. Its product categories include weave, bulk and braid, wig, 
fullcap, lace front wig, ponytail, and hair piece. Shake-N-Go Fashion,  

Shake-N-Go 

85 Harbor Road, Port Washington, NY 11050 

(516) 944-7777 

www.snghair.com 

 

INTERNSHIP OFFICE 

Accounting Department 

Distribution Center, Human Resources 

Manage & Planning Department 
 

 

ACADEMIC MAJORS  

Economics, Commerce and Trade 

Business Administration,  Asia Business 

Clothing and Textile 
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INTERNSHIP OFFICE 

Worker Cooperative Project 

Family Support Groups 

Art & Photography Class 
 

 

ACADEMIC MAJORS  

Social Welfare, Sociology 

Special Education 

 

CIDA (Community Inclusion and Development Alli-

ance) is a non-profit organization that promotes self-

determination and the equality of opportunity for in-

dividuals with disabilities. To achieve these goals, CIDA 

provides family support and inclusive community pro-

grams by cultivating workforce development and 

non-profit based cooperative projects for families with 

disabilities. CIDA also collaborates with local partners 

and social service organizations, and uses innovative 

and evidence-based approaches for the inclusion of 
individuals with disabilities. 

CIDA started as a small family support group that first 

gathered at a community conference in 2013. These 

families were dealing with various problems relating to 

family support, advocacy, and lack of service infor-

mation due to language and cultural barriers within im-

migrant communities in New York. In response to these 

issues, several parents and professionals initiated free 

special education service workshops, family events and 

support meetings in collaboration with other parents. In 

the process, many parent members expressed the ur-

gent need of job and inclusion opportunities for their 

children with disabilities. As such, CIDA, a grassroots or-

ganization, was born in 2016, focusing on dual missions, 

workforce development and family support for individ-

uals with disabilities. 

CIDA 

38-50 Bell Blvd., Suite B, Bayside, NY 11361 

(718) 224-8197 

www.cidainfo.com 

 

Inc. was founded in 1991 and is based in Port Washington, New York. Shake-N-Go designs and 

manufactures Fashionable, Durable, and Comfortable human and synthetic hair products. Estab-

lished in 1991, SNG is the world's largest manufacturer of hair extensions, wigs, hairpieces and 

accessories. Its brands include XQ, MOISTURE REMY RAIN, SAGA, MILKYWAY, PURE, QUE by 

MILKYWAY, COS, EQUAL and FREETRESS. "Piano Color" is a trademark of Shake-N-Go. Single 
goal of SNG is to provide the creative hair stylist with best hair products. 
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Newark Beth Israel Medical Center 

201 Lyons Avenue, Newark, NJ 07112 

(800) 843-2384 
www.barnabashealth.org/Newark- 
Beth-Israel-Medical-Center 

 

 

ACADEMIC MAJORS  

Nursing 

Bio Technology 

Life Science 
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Newark Beth Israel Medical Center, a regional care, 

teaching hospital established in 1901, provides com-

prehensive health care services to its local communi-

ties and is a major referral and treatment center for pa-

tients throughout the northern New Jersey metropol-

itan area. With more than 800 physicians, 3,200 em-

ployees and 150 volunteers, the Medical Center has 

over 300,000 outpatient visits and 25,000 admissions 

annually. It is one of two hospitals in New Jersey where 

heart transplants are performed and the only hospital 

in New Jersey certified to perform lung transplants. It 

also has the state’s largest Robotic Surgery Center and 

includes the top Children’s Hospital in NJ. 

 

St. Clare’s Hospital is a medical and surgical hospital in 

New Jersey with 433 beds, 20,000 inpatient admissions, 

and 300,000 outpatient visits annually. St. Clare’s is re-

cently renovated with private patient rooms, a new surgi-

cal center, and a comprehensive new cancer center. The 

hospital has earned a reputation for its maternity care 

and excellent patient satisfaction survey reports.  

Saint Clare’s Health is an award-winning provider of safe, high quality, compassionate care, 

serving the communities of Morris and Sussex counties. Its network of hospitals and healthcare 

facilities include Denville Hospital, Dover Hospital, Behavioral Health centers in Boonton, Den-

ville, and Parsippany, Sussex Health Center, and an Imaging Center in Parsippany, among other 

satellite offices. Saint Clare’s offers a full range of comprehensive medical services, such as can-

cer care, cardiovascular care, emergency medicine, behavioral health, women’s health, mater-

nity care, pediatrics, orthopedic surgery, rehabilitation and sports medicine, and more. Saint 

Clare’s multidisciplinary team of experts is committed to providing advanced care in a patient-

centered environment that is tailored to meet the needs of each individual and their family. 

Saint Clare’s is a member of Prime Healthcare, an award-winning national hospital system 

headquartered in California, with 44 acute-care hospitals providing nearly 43,500 jobs in 14 
states. 

Saint Clare’s Hospital 

25 Pocono Road, Denville, NJ 07834 

(973) 625-6000 
www.saintclares.com/Our-Locations/ 
Saint-Clares-Denville-Hospital 

 

 

ACADEMIC MAJORS  

Nursing 

Bio Technology 

Life Science 
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SAKU is an emerging women’s contemporary brand, based in 

NYC. Showroom is located in East Village. Lissa Koo, as a very 

competent  SAKU’s chief designer, has graduated one of the 

most popular fashion school, PARSONS, the New School for 

Design. She had run a concept store called York Avenue and 
sponsored many celebrities with her store’s selected clothes.  

SAKU New York 

405 E 14th Street, #9A, New Ark, NY 10009 

(646) 928-4602 

www.sakunewyork.com 

 

INTERNSHIP OFFICE 

Marketing and Sales 

Design and Product 

NYC Showroom 
 

 

ACADEMIC MAJORS  

Clothing and Textile 

Any Fashion-related Majors 
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ACADEMIC MAJORS  

Food and Nutrition 

Any Academic Majors 

 
Starbucks Café   

43 Broad Street, Bloomfield, NJ 07003 

(973-281-9047 

www.barnesandnobel.com 

 

After 5 years of running York Avenue, she finally launched her own named brand "s a k u" in 

September 2015. The motif for “saku” is both the chic New York senseand the easy, breezy West 

Coast atmosphere.  While being a unique, never-seen-before style, “saku” offers clothes that are 

ready-to-wear and easily approachable by any one.   In addition, pursuing both sportiness and 

femininity at the same time, “saku” showcases silhouette apparel that greatly emphasizes 
woman’s beauty along with comfortable fabrics that allow easy movement. 

Starbucks Corporation is an American coffee company and 

coffeehouse chain. Starbucks was founded in Seattle, Wash-

ington in 1971. As of November 2016, it operates 23,768 lo-

cations worldwide, including 13,107 (+170) in the United 

States, 2,204 (+86) in China, 1,418 (-12) in Canada, 1,160 (+2) 

in Japan and 872 in South Korea (bumping United Kingdom 

from 5th place) (Differences reflect growth since Jan 8, 2016). 

Starbucks serve hot and cold drinks, whole-bean coffee, mi-

croground instant coffee known as VIA, espresso, caffe latte, 

full- and loose-leaf teas including Teavana tea products, Evo-

lution Fresh juices, Frappuccino beverages, La Boulange pas-
tries, and snacks including items  

such as chips and crackers; some offerings (includ-

ing their annual fall launch of the Pumpkin Spice 

Latte) are seasonal or specific to the locality of the 

store. Many stores sell pre-packaged food items, 

hot and cold sandwiches, and drinkware including 

mugs and tumblers; select "Starbucks Evenings" lo-

cations offer beer, wine, and appetizers. Starbucks-

brand coffee, ice cream, and bottled cold coffee 

drinks are also sold at grocery stores. 



 

 
    
 

8 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

KEB Hana Bank USA, National Association is a commercial bank 

serving the banking needs of small professionals and retail busi-

nesses and real estate inventors in New York City and Northern 

New Jersey. KEB Hana Bank USA is a member of the Hana Fi-

nancial Group family of companies with global consolidated 

assets of more than $270 Billion, and while we have a particular 

focus on the Korean community, we server all of the communi-
ties located in our market area. KEB Hana Bank USA  

KEP Hana Bank USA 

2024 Center Avenue, Oak Tree Center,  

Fort Lee, NJ 07024 

(201) 592-7306 

www.sakunewyork.com 

 

INTERNSHIP OFFICE 

Branches in New Jersey and New York 
 

 

ACADEMIC MAJORS  

Economics, Business Administration 

Mathematics, Information Statistics 

 

 

INTERNSHIP OFFICE 

School District  Administration  
 

ACADEMIC MAJORS  

Public Administration 

Autonomy Administration 

Any Education-related Majors 

 

School district Administration Building 

155 Broad Street, Bloomfield, NJ 07003 

(973)-680-8500 

www.bloomfield.k12.nj.us 
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The Bloomfield Public School district, a culturally diverse system, is 

committed through cooperative efforts within an educational commu-

nity to provide an equal opportunity for all learners to achieve individ-

ual success and to be prepared to meet the needs of an evolving Soci-

ety. The Bloomfield Public Schools are organized to meet the needs of 

the students from the time they enter kindergarten until they graduate 

from high school. Teachers and administrators are sincerely interested 

in the welfare and progress of each individual. The students who attend 

our schools come first. We have an obligation to provide a cost-effec-

tive education program that meets the instructional needs of each stu-

dent. It is also our responsibility to welcome the children into an edu-

cational environment that is conducive to the teaching/learning pro-

cess. The positive learning environment is created to assist students in 

developing to their fullest potential. 

strives to be regarded as the premier bank in our community. KEB Hana Bank USA will earn its 

place as a leading bank in our community by building long-term relationships with its customers, 

employees and its community, by providing professional knowledge and insight that is valued by 

our customers and community, and by promoting prudent and sustainable growth in our com-
munity. 

 

BLOOMFIELD SCHOOL DISTRICT 

ADMINISTRATION 
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President Barack Obama emphasized the importance of edu-

cation by saying, “If we want America to lead in the 21st cen-

tury, nothing is more important than giving everyone the best 

education possible — from the day they start preschool to the 

day they start their career.” Investing in education is the key to 

a country’s future success. Bloomfield College offers school 

practicum to prepare future leaders in education with the skills, 

knowledge, and confidence to excel on a global scale. Bloom-

field College’s school practicum equips students with an ad-

vanced understanding of education in a global setting. Partic-

ipating student-teachers will accomplish their practicum in lo-

cal public schools that are affiliated with Bloomfield College. 

  

Bloomfield Public Schools 

155 Broad Street, Bloomfield, NJ 07003 

(973)-680-8500 

www.bloomfield.k12.nj.us 
 

PRACTICUM SCHOOLS 

Early Childhood Center at Forest Glen 

Berkeley/Brookdale/Fairview/Franklin School 

Bloomfield Middle/High School 
 

 

ACADEMIC MAJORS  

Early Childhood, Elementary, Education, Art 

English, Math, Science, Physical Ed, Music 

 

 

INTERNSHIP OFFICE 

Account Payable, Library, Food Service 

Computer Info. System & Network Engineering 

International Training & Professional Studies  
 

ACADEMIC MAJORS  

Mathematics, Economics, Food & Nutrition, 

Computer Science & Engineering, Sociology 

Library & Information Science,  Education 

Communication, Public Administration 

School district Administration Building 

155 Broad Street, Bloomfield, NJ 07003 

(973)-680-8500 

www.bloomfield.k12.nj.us 
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Founded in 1868, Bloomfield College is an independent, four-

year, Liberal Arts College offering more than 65 majors. The Col-

lege’s overall mission is to prepare students to attain academic, 

personal, and professional excellence in a multicultural and 

global society. The College is located in Bloomfield, New Jersey, a 

tranquil suburban community which is in the heart of the New 
York City metropolitan area. 

BLOOMFIELD 
PUBLIC SCHOOLS 
 

A natural magnet to immigrants from all over 

the world, the area remains one of the diverse 

communities in the country. Given the area’s 

richly diverse population, Bloomfield College 

attracts an ethnically and culturally varied stu-

dent population. Our 2,300-plus graduate and 

undergraduate students represents more 

than 59 nationalities, making us the third most 

diverse campus in the United States, accord-

ing to U.S. News & World Report. Our lan-

guage, technology, and professional pro-

grams are offered to more than 1,600 students 

in 22 countries. In addition, the college has es-

tablished partnerships with more than 300 

universities, colleges and government agen-

cies in more than 32 countries. 



 

 
    
 

10 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

The American Language Center (ALC), a well-regarded English school at Bloomfield College, 
guides international students through an educational experience that transcends the class-
room and prepares them to use English among native speakers in real situations. Students 
are taught by highly qualified and experienced ESL instructors in small classes of 12 stu-
dents. Smaller classes allow students to develop their English grammar, writing, and com-
munication skills with personal, individualized attention from our ALC instructors. Our fac-
ulty is welcoming and goes beyond the classroom to assist students in their transition to 
school in the United States.   

 

The American Language Program is at its core a communications based program. As a re-
sult, our Speaking and Listening courses strive to provide real-life, meaningful communica-
tion practice. At all levels, students will develop their ability to participate in everyday con-
versation. Additionally, they will learn to voice their opinions clearly and precisely on a vari-
ety of topics. At the more advanced levels, students are prepared for the rigors of college 
level lectures and discussions. Students will examine the process by which ESL learners ac-
quire the capacity to perceive and comprehend English as well as to produce and use words 
and sentences to communicate.  

A strong component of the American Language Program is the Reading and Writing course. 
From beginner to advanced, students are engaged with an eclectic mix of reading materials 
from the news, feature articles and authentic literature. This academically focused course 
systematically develops student's vocabulary and reading strategies, preparing them for 
college level study. Through a variety of writing activities appropriate to each level, students 
become familiar with the fundamentals of good writing. Students will move from writing 
simple prose to more linguistically sophisticated and complex discourse. 

Pronunciation is an integral part of the American Language Program at all levels, because 
good pronunciation skills lead to good speaking and listening skills. Instructors work rigor-
ously with students to help them realize the correct stress, rhythm, and intonation of the 
English language. Through the mastery of good pronunciation, students are able to strive 
for a more native sounding American accent. Students are individually assessed for pronun-
ciation difficulties, and strategies are developed to overcome these difficulties. Songs, po-
etry, play-acting and presentations are used to practice and learn correct pronunciation.  
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 The Lost in New York learning activities offer a practical approach to learning and a way to use 
real language and have FUN! All the themes of the Lost in New York were designed using the 
Task-Based Learning Approach, in which participants work collaboratively to observe a specific 
issue, problem or phenomenon in the real world. Task-based learning is an approach that chal-
lenges students to learn through engagement in a real problem. It is a format that simultane-
ously develops both problem solving strategies and disciplinary knowledge bases and skills by 
placing students in the active role of problem-solvers confronted with an ill-structured situation 
that simulates the kind of problems they are likely to face as educational leaders in the real world.  

Each Lost in New York assignment serves as a real-life capstone addressing the theme or themes 
covered during the weekly seminars. Participants are assigned specific missions in different 
neighborhoods in New York City and work to complete the missions. A concisely written report, 
summary or observation of the each mission is required and each assignment also requires a 
lesson plan for the neighborhood based on the missions. The Participants will be given 6 differ-
ent Lost in New York Assignments during the program. Each Assignment has 3~4 missions to 
complete. Participants will be able to explore different parts of New York by completing missions. 
Each assignment requires a lesson plan based on the questions and tasks in the assignment. The 
lesson plans will be shared in the regular meetings. 
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The Theatre District is an area in Midtown Manhattan where most Broadway theatres are 
located, as well as many other theatres, movie theatres, restaurants, hotels and other places 
of entertainment. It extends from 40th Street to 54th Street, and from west of Sixth Ave-
nue to east of Eighth Avenue, and includes Times Square. The City of New York defines the 
"Theater Subdistrict" for zoning purposes to extend from 40th Street to 57th Street and from 
Sixth Avenue to Eighth Avenue, with an additional area west of Eighth Avenue from 42nd 
Street to 45th Street.

 

  

 

 

Ellis Island and Liberty Island are two of the most famous attractions in America. The State 
of Liberty was a gift of friendship from the people of France to the United States and is rec-
ognized as a universal symbol of freedom and democracy. The statue was dedicated on 
October 28, 1886 and is currently cared for by the National Park Service. Access to the co-
lossal Neoclassical copper statue was restricted greatly in 2001, but it remains one of the 
most visited places in America. Between 1892 and 1924, America’s largest and busiest im-
migration center, Ellis Island, processed 12 million immigrants. Today, over 100 million 
Americans can trace their ancestry to the immigrants who passed through Ellis Island before 
dispersing around the country. Following a restoration during the 1980s, the building reo-
pened as an immigration museum.  

 

Central Park has 843 acres of paths, lakes, ponds, and 
open meadows. The busy southern section of Central 
Park, from 59th to 72nd street, is where most visitors enter 
the park. Playgrounds, lawns, jogging and biking paths, 
and buildings populate the midsection of the park, from 
72nd Street to the Reservoir. North of the reservoir and up 
to 110th Street, Central Park is less crowded and less ob-
viously manicured. Some of the most popular places in 
Central Park include Strawberry Fields (72

nd
 St.), the Great 

Lawn (81
st
 St.), the Central Park Zoo (64

th
 St.), and the Be-

thesda Fountain (72
nd

 St.). Stop by one of the Visitor Cen-
ters (the largest is at Belvedere Castle, mid-park at 79th 
Street) for directions, park maps, event calendars, and vol-
unteers who can give you guidance. The park also offers 
free tours, check the website event calendar for details 
and meeting spots  

 

 

Wall Street is the financial district of New York 
City, named after and centered on the eight-block-
long street running from Broadway to South 
Street on the East River in Lower Manhattan. Over 
time, the term has become a metonym for the finan-
cial markets of the United States as a whole, or signi-
fying New York-based financial interests. It is the 
home of the New York Stock Exchange, the world's 
largest stock exchange by market capitalization of its 
listed companies. Several other major exchanges 
have or had headquarters in the Wall Street area, in-
cluding NASDAQ, the New York Mercantile Ex-
change, the New York Board of Trade, and the for-
mer American Stock Exchange. Anchored by Wall 
Street, New York City is one of the world's principal fi-
nancial centers. 
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The headquarters of the United Nations is a large complex of building in New York City. The 
complex has served as the official headquarters of the United Nations since its completion 
in 1952. It is located in the Turtle Bay neighborhood of the borough of Manhattan, on spa-
cious grounds overlooking the East River. It borders First Avenue on the west, East 42nd 
Street to the south, East 48th Street on the north and the East River to the east. Turtle Bay is 
occasionally used as a metonym for the U.N. headquarters or for the U.N. as a whole. 

 

Greenwich Village, Often referred to in New York as simply "the Village", is a largely residential 
neighborhood on the west side of Lower Manhattan in New York City. A large majority of the 
district is home to upper middle class families. Greenwich Village, however, was known in the 
late 19th to mid-20th centuries as an artists' haven, the bohemian capital, and the East Coast 
birthplace of the Beat movement. The artistic vibe that provided the initial attractive character 
of the community eventually contributed to its gentrification and commercialization.  

 

 

The American Museum of Natural History (abbreviated as AMNH), located on the Up-
per West Side of Manhattan in New York City is one of the largest and most cele-
brated museums in the world. Located in park-like grounds across the street from Cen-
tral Park, the Museum comprises 25 interconnected buildings that house 46 permanent 
exhibition halls, research laboratories, and its renowned library. The collections contain 
over 32 million specimens, of which only a small fraction can be displayed at any given 
time.  
  

 

Chelsea is a neighborhood on the West Side 
of the borough of Manhattan in New York 
City. The district's boundaries are 
roughly 14th Street to the south, 30th 
Street to the north, the western boundary of 
the Ladies' Mile Historic District –which lies 
between the Avenue of the Americas (Sixth 
Avenue) and Seventh Avenue –to the east, 
and the Hudson River and West Street to 
the west. Chelsea is primarily known for its 
art galleries, the Highline Park, and its many 
nightclubs. Note how the population of 
Chelsea changes during different times of 
the day. 
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The Metropolitan Museum has more than 2 million works of art representing 5,000 years of 
history, making it one of the few encyclopedic museums in the world, a designation that 
signifies that the collection includes pieces from almost every art movement and culture. 
The Museum also includes a much smaller location dedicated to Medieval Art in Upper 
Manhattan, called The Cloisters. There are also collections devoted to fashion and costumes, 
musical instruments, and arms and armor, as well as some complete interiors. Some of the 
most popular exhibits feature transplanted settings of complete building or rooms, such as 
the Temple of Dendur, an Egyptian temple from 15BC given to the United States and Cubic-
ulum, a Roman bedroom from the Villa of Boscoreale.  

 

Once an abandoned railroad track sched-
uled for demolition, this elevated space was 
transformed into one of the most visited 
public parks in the city. A long "walking park" 
with benches, public art installations, and 
views of the Hudson River and the Manhat-
tan skyline, the High Line is set above 10th 
Avenue in West Chelsea. The first section of 
the High Line, between Gansevoort and 
West 20th streets, opened in 2009 and was 
immediately one of the most popular spaces 
in New York City. The second section of the 
park, up to West 30th Street, opened in 2011, 
doubling the length of the walkway. The final 
section of the park, currently under construc-
tion, will run between West 30th and West 
34th streets and wrap around the Hudson 
Yards Redevelopment Project.  
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WASHINGTON, D.C. 
Washington, D.C., the capital of the United States and the seat of its three branches of govern-
ment, has a collection of free, public museums unparalleled in size and scope throughout the 
history of mankind, and the lion's share of the nation's most treasured monuments and me-
morials. The vistas on the National Mall between the Capitol, Washington Monument, White 
House, and Lincoln Memorial are famous throughout the world as icons of the world's wealth-
iest and most powerful nation. 

BOSTON, MA 
One of the oldest cities in the United States, Boston was 
founded on the Shawmut Peninsula in 1630 by Puri-
tan colonists from England. It was the scene of several 
key events of the American Revolution, such as the Bos-
ton Massacre, the Boston Tea Party, the Battle of Bunker 
Hill and the Siege of Boston. Upon American independ-
ence from Great Britain, the city continued to be an im-
portant port and manufacturing hub, as well as a center 
for education and culture. The area's many colleges and 
universities make Boston an international center of 
higher education and medicine, leading many to dub 
the city “The Athens of America,” and the city is consid-
ered to be a world leader in innovation for a variety of 
reasons.   

 

All eight Ivy League institutions place within the top twenty of the U.S. News & World Re-
port 2014 university rankings, including the top four schools and six of the top ten. The term Ivy 
League became official after the formation of the NCAA Division I athletic conference in 
1954. The use of the phrase is no longer limited to athletics, and now represents an educational 
philosophy inherent to the nation's oldest schools. The eight institutions are Brown Univer-
sity, Columbia University, Cornell University, Dartmouth College, Harvard University, Princeton 
University, the University of Pennsylvania, and Yale University. The term Ivy League also has con-
notations of academic excellence, selectivity in admissions, and social elitism.  

 

IVY LEAGUE SCHOOLS 
Ivy League schools are viewed as some of the most prestig-
ious, and are ranked among the best universities worldwide.  

NIAGARA FALLS 
 

The Niagara Falls is situated on the American-Cana-
dian border and comprises three of the world’s largest 
waterfalls: the Horseshoe Falls in Ontario, Canada, the 
American Falls in New York, and the Bridal Veil Falls, 
which are separated from the others by Luna Island. 
They are among the largest in the world, 170 feet high 
and 2200 feet wide, and their beauty draws 12 million 
visitors and hosts 50,000 weddings each year. Each 
night, they are lit by colorful spotlights and the famous 
‘Maid of the Mist’ scenic boat tour travels between the 
falls. 
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team serves as role models and acts as a resource 
within the residence halls and college, promoting 
the celebration of differences, supporting students' 
academic success and overall achievement. We be-
lieve that residence hall living is a key component 
of a student-centered educational experience in 
which academic learning is integrated with student 
development. The new Franklin Street Residence 
Hall features one-bed, four-bed and eight-bed 
apartments for students and college guests, six 
study rooms, lounges, activity centers and multi-
purpose areas, student fitness center, movie thea-
ter, rooftop courtyard, Banes & Nobel Bookstore, 
and a garage. It also has a small complex for college 
offices. 

Dorm Highlights 

Movie Theater 

Student Fitness Center 

Rooftop Courtyard 

Barnes & Noble Bookstore 

Gourmet Café 

Full-size Kitchenette 

Convenient Store 

 

 

FRANKLIN RESIDENCE HALL 
Bloomfield College residence halls provide an environment where opportunities and experi-
ences for learning outside the classroom exist that challenge and support the development of 
students in becoming mature, responsible community members. Our well-trained and diverse  
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PROGRAM COMPONENTS         FEES  

APPLICATION $150 
 

TUITION 

 ESL Listening and Speaking/Reading and Writing 
 ESL Pronunciation and Speech/Business English 
 Internship Arrangement/Training 
 Professional Seminars/Conferences 
 Global Leadership and Intercultural Communication Projects 
 Lost-in-New York Task-based Learning Activities 

$4,100 

 

HOUSING 
 On-Campus Franklin Street Residence Hall 
 2 students/room, 4 rooms/unit (8 students/unit) 
 $1,150/month  

$4,600 

 

TRANSPORTATION 

 Airport Pickup & Drop off 
 Shuttle Service to/from Internship Places 

$800 

 

BOOKS & SUPPLIES 
 ESL Textbook, Activity Booklet, & Workbooks  
 Student Portfolios (Binder & Handouts) 

$250 

 

MISCELLANEOUS FEES 
 Orientation/Technology Fee 
 Welcome & Recognition Ceremony 
 Program Certificate 

$100 

 

TOTAL $10,000  

 

 

 

 

 

 

 

 

 

 

 

 
 

 

  

    
    

* Medical Checkup: Personal pay for additional medical fees incurred for lack of documentation 
* Additional Fees (Not included in the Program Costs):  
   Field Trips to Washington, D.C. ($350, 2 days), Boston ($350, 2 days), Niagara Falls ($350, 2 days) 
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Phone:  
Cell:      
Email:    

 

David Kang, Ph.D. 
Director of Global Education & Curriculum Specialist 

 

 

1-973-748-9000, ext. 1729 
1-201-953-1820 
david_kang@bloomfield.edu 

 

Phone:  
Cell:      
Email:    

 

Soyun Park, MBA, MA 
Associate Director of International Programs  

 1-973-748-9000, ext. 1406 
1-907-309-8096 
soyun_park@bloomfield.edu 
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